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Design brief
The first stage of a project is to clarify exactly what you need the designer to achieve – or, at least, to clarify what you don’t want! Filling in this briefing form should help you communicate your ideas and help me understand exactly what you’re looking to achieve as well as an overview of your organization and business sector. Some of the questions may seem rhetorical, but answering them will help define your aims and desired outcomes.
	Full organisation or brand name (please state if also known by abbreviation or acronym)

	

	Project aim: what are you asking me to do and why? e.g. launch a business, change perception, attract members, unite or define an existing group

	

	What is the nature of your business?

	

	What is your organisation’s long-term goal? Do you have a slogan or mission statement?

	

	What keywords describe your organisation, approach, ethos or desired visual approach

	

	Who are your target audience groups?

	

	What do you want them to think when they see the design? How are you / do you wish to be perceived? e.g. fun, authorative, ethical, knowledgeable, reliable. down-to-earth, creative, quirky

	

	What is unique about your organisation, project, product or service?

	

	Guidelines / restrictions / applications? Any colours, fonts, styles you’d like the designer to explore or avoid, or any particular applications for the design which might impact (e.g. is the design for print, web, presentation etc)

	

	Are there any design styles within your industry that you admire? Is there a design approach you admire from other sectors? Please supply web addresses of organisations where possible

	

	Background/support material Are there  any trends, news stories or legislation which has impacted your sector?
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